


ABOUT MICA

MICA's mission is to develop empathetic leaders
and thinkers who are creative and adaptive
problem-solvers for a rapidly changing world.
Experiential learning, real-time case studies
analysis and intensive industry engagement
ensure that students get a firm foothold in the
skills necessary to excel as market leaders.

MICA, Ahmedabad,
is the only institute
in Asia dedicated to

creating leadership in
Strategic Marketing
and Communication.

PLACEMENT OVERVIEW

MICA's successful completion of its summer placement season further reinforced its position as one of the top B-Schools in the
country. Esteemed organizations demonstrated their trust in the students’ abilities by offering notable positions to the class

of 2023-25 in both PGDM-C and PGDM programs. The addition of 44 new recruiters for internship opportunities indicates a
growing recognition of the unique advantages that a MICAnN brings. The diverse participation of over 85 organizations across
various industries and sectors demonstrated their confidence in the quality of education and talent nurtured at MICA.

We express our gratitude to our valued recruiters for their continuous support and look forward to building strong and enduring
relationships. We also extend our profound appreciation to our esteemed alumni, who not only strengthened connections with
the industry but also facilitated the forging of new partnerships.

Congratulations to the students for their exceptional performance!
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HIGHLIGHTS

100%
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199
STUDENTS
APPEARED

Placements at MICA stand
testament to its domain leadership
in the field of Strategic Marketing
and Communications.
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ROLES
OFFERED

Strategy & Creative Content Design Strategy Intern Market Research
Consulting Communication
Analytics Business Experential Intern
Sales & Marketing Core Business Development
Functions

Brand
Public Affairs, Development Digital Marketing
Communications Corporate & Ecommerce
and Sustainability Communication .. .
Digital Media
Management
General Brand Marketing
Management
Influencer
Marketing Marketing
E-Commerce Strategy
Business Intern Brand Solutions
Intern
B2B Sales

Account Planning

Programming
Strategy &
Research




OUR RECRUITERS

ADITYA BIRLA

Kotak Mahindra Bank

0 ABInBev W WA acceniure adani " GOZ\D B Amul ASBL | A ATLASSIAN | BANDANA JAIN
Strategy & Consulting e
£7 blinkX  HEShawaCo thormo life | ZDigilicious stﬂ%' féﬁg-}“?""’ @ E:?EJE%?:,E%
A remmemo | o Rkt g 99 Garner | FUY | tumatma | W
O | E= | homefirst deacafe | infoedge innovist  jntel | IndiGo
/,& Johnson&Johnson klub kotak LOREAL | 2 &.....o— E2MaAERSK | DMARS ROYAI...(.:kNIN

ITC Limited

v MasterSoft

Jeoelerating education

Medtronic

VENSA

uuuuuuuuu

METRIXLLAB

a toluna company

A" MODENIK

!‘ Pencil Point Designs

Brand @ Design Consulting

Plum
insights

r’fJRIVATE

LTE AND 5G

INOX

QUALITYKIOSK

TECHNOLOGIES

G red bangle

_ O, SHREE
& RENUKA
L) SUGARS

ELECTRONICS . i d M:( é Simandhar Education SOCIETY: G RO @ SUD LIFE
THE
TA k L I 1’\‘3\ TATA STEEL ﬂfz R é@% th i N k9 TﬁN TransUnion@ CIBIL
TATA IMER PRODUCTS LIM COMPANY | | company
Svedanta | V/P | IEYEIW

&

rrrrrrrrrrrrrrrrrrr




LA
MICA

THE SCHOOL OF IDEAS

oadne
OQROQ
OJO
A
age
Da
eYe.
O




